
The Essential Marketing Checklist You
Need to Grow Your Business

There are nearly one hundred marketing tools you could use to promote your
business (blimp, anyone?).

This checklist will help you determine which marketing tools are ideal for YOUR
business.

Make sure you have a marketing budget

Marketing is an investment, and that requires money. Most small businesses invest
3-6% of their revenue in marketing. Spending any less than that, will not allow you to
grow.

Determine who your target market is

Who buys your product or services? Other businesses, or consumers? Men or women?
What are their occupations, backgrounds, hobbies and habits?

Once you have this information, you can develop buyer personas which is the profile
of a person that depicts your target customer. You can create multiple buyer
personas, and once you have those in place, you’ll know their age, location, job title,
goals, and challenges they face and how best to communicate with them. Buyer
personas are key to ongoing marketing success.
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Set your marketing goals

You need to know what you want to achieve with your marketing to choose strategies
that help you achieve your goals.

Examples of marketing goals are:
● Increase sales
● Generate leads
● Grow web traffic
● Increase social media followers
● Build brand awareness

Without goals, you will not know if you reached them.

Determine which marketing tools you’ll use to reach your goals

These are the core marketing tools that most small businesses use to achieve growth:
● Website
● Email marketing
● Google Ads
● Search Engine Optimization
● Social media (organic and paid)
● Direct mail

Those tools are supported by:
● Branding / logo (graphic design)
● Printed material (brochures, business cards and signage)
● Website tools to collect visitor information (pop-ups and forms), engage (live

chat) and call/appointment schedulers
● Content development
● Public relations
● Online reviews
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CRUCIAL: make sure the marketing tools you select work together. In other words,
those tools should seamlessly collaborate to attract prospects, nurture them during
their consideration period and convert them into customers. Marketing tools should
not “stand alone,” but rather work in concert to move the prospect along their buying
journey.

Measure your performance

Have in place the tools to help you understand how your marketing is performing. If
you don’t measure outcomes, you will not know if the marketing tools are working.

For example, you will want Google Analytics installed on your website. If you are
running direct mail campaigns, add a tracking device such as a coupon code, for
Google Ads, review the detailed data regularly, and in email marketing, closely track,
open, click and unsubscribe rates.

Need someone to help you manage all of this?

Managing all the marketing for your company is a big undertaking and can quickly
become overwhelming, especially if you have a small team or you don’t have the
desire, skills or time to do it.

With Solutions for Growth, that’s not the case –– you get all the resources you need to
manage your marketing. For over 12 years, our team has managed marketing
programs for B2B and B2C clients and most have been with us for years! This means
we deliver ongoing value and SOLUTIONS to GROW your business.

Ready to get more checked off your marketing to-do list?
● CALL 888-840-2595
● SCHEDULE A CALL
● SEND AN EMAIL
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http://www.vcita.com/v/david.fischer/online_scheduling?service_id=9h7clhr2cwhubv8u&staff_id=7d2a522fca4ba7e0
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